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We, the A&P group of companies, are considering the possibility of a 

trade investment to improve commercial results, for one of the already 

implemented, successful trade export-import projects for the sale of 

refined sunflower oil in France from 1 pallet and from 1 truck from our 

warehouses in the regions of Paris, Lyon and Toulouse.

Initial minimum investment: 150,000 euros.

The total possible amount for this or one of the projects:

1,200,000 euros.

Number of possible projects: 8

Purpose of initial trade investment:

➢ Filling warehouses with an assortment of products for sale in the 

required volume,

➢ Creating a warehouse/reserve, opening additional new warehouses in 

3 regions of France for trade,

➢ Optimization of product distribution processes and promotion of 

European sunflower oil TM AUTHENTIQUA.

Sales:

➢ A customer base that has existed for many years and is constantly 

updated.

The following is regularly carried out:

➢ marketing plan

➢ financial, production and organizational management

➢ the plan of loading/delivery of products to customers both locally for 

the French consumer-trader from warehouses, and direct deliveries 

from factories to France (the main sales market), the EU, non-

metropolitan France, Africa. (wholesale and small wholesale)
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A little about our company and our products:

We are a group of specialized production and trading companies A&P 

(England-France-Estonia-Ukraine-Poland), which produces sunflower oil at 4 

production sites and supplies it mainly to France, Belgium, non-metropolitan 

France, Africa and other EU countries. Already 5 years.

We work in partnership with companies, carriers, shipping lines, freight 

forwarders, customs brokers, financial institutions, etc. that support our 

activities and we maintain an excellent reputation.

A&P EXPORT-IMPORT LTD is the owner of a registered trademark of the 

European UnionTM AUTHENTIQUA:

https://euipo.europa.eu/eSearch/#details/trademarks/018712467

We have warehouses in France:

https://a-and-p.fr/les-entrepôts/

Online stores:

https://www.amazon.fr/stores/page/BA6614BE-DAA1-4C73-8DC0-

1E6189BA6ED5

https://www.aandp.fr
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The main commercial offer is 6 types of sunflower oil in different 

packaging:

1) Refined, deodorized sunflower oil.

2) Refined deodorized sunflower oil + additives E900, E320, E321 (for 

frying)

3) High-oleic sunflower oil, refined and deodorized.

4) Refined deodorized high-oleic sunflower oil with antioxidants, additives 

E900, E320, E321 (for frying).

5) Organic sunflower oil.

6) Organic high-oleic sunflower oil.

Packaging in which we can supply:

- PET bottles with a capacity of 1/5/10 l,

- Bag-in-Box with a capacity of 10 and 15 l,

- plastic canisters with a capacity of 20, 22.5 liters,

- metal canisters of 25 l each,

- IBC Eurocubes of 1000 l

- flexitanks.
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A&P group of companies:

United Kingdom:

AANDP EXPORT-IMPORT LTD

65 London Wall, London, EC2M 5TU, United Kingdom,

Company number 12772596

VAT GB361721021

https://find-and-update.company-

information.service.gov.uk/company/12772596

Importer in France:

AANDP EXPORT-IMPORT LTD

SIREN: 949 025 753

VAT number: FR07949025753

https://www.societe.com/societe/aandp-export-import-ltd-

949025753.html

Estonia:

A&P Sunny Oil for WORLD OЬ (16720707)

VAT number EE102608627

https://ariregister.rik.ee/eng/company/16720707?active_tab=register

Ukraine:

"A AND P COMMUNICATION" LLC

ZKPO code 41537942

https://youcontrol.com.ua/catalog/company_details/41537942/
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BUSINESS PLAN
FOR THE EXPANSION OF THE COMPANY'S 

ACTIVITIES IN EUROPE

PRODUCTION AND DELIVERY OF 

SUNFLOWER OIL OF ITS OWN BRAND

ТМ AUTHENTIQUA
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1. SUMMARY

This business project is designed to obtain investment to expand the 

existing successful and profitable business of producing and selling 

sunflower oil in Europe.

Refined and deodorized sunflower oil, highest quality, certified by 

European laboratories, SGS, DSTU 4492, ISO 22000 standards.

Country of origin: Ukraine.

Minimum investment amount: 150 000 euros. 

Maximum investment amount: EUR 1,200,000. 

The number of planned projects is 8.

Table 1

Key performance indicators of the project

The calculated indicators obtained indicate the safety of investment, the 

high level of the company's work, and the possibility of obtaining the 

planned level of income.

Payback period (PP), year 3

Net present value (NPV), euros 809 144,3

Internal rate of return (IRR), %. 32

Profitability index (PI), %. 67
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2. INVESTMENT OBJECTIVE

The purpose of the investment is to build up a reserve of private label 

products at the existing warehouses in France and to increase the range 

and quantity of products at new warehouses in other regions of France, 

see Fig. 1.

Fig. 1 Map of existing and new warehouses in France

Conventional designations:

Existing warehouses

Planned warehouses

10

The company currently leases two warehouses in Paris, one in Lyon, and

one in Toulouse. New leases are planned for one warehouse each in

Marseille, Nantes, and Strasbourg. Thus, the company will be able to

cover almost the entire territory of France for fast delivery of the

product.
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The investment is also planned to be used to optimize product

distribution processes and create additional advertising to promote the

company's own brand in the European market. TM AUTHENTIQUA.

The financial resources will allow the company to open new sales

channels by building up new potential customers, which will lead to a

significant increase in sales volumes.

The return on investment will be guaranteed by the goods, which will

amount to 130 to 150 gross tons, worth 150,000 to 170,000 euros.

The source of repayment will be the company's net profit, provided 

that the project is self-financed quickly enough, the product is sold on 

target, and there is sufficient profitability.To increase sales, the 

company must

a permanent customer base (it has existed for more than 5 years 

and is constantly updated); 

conducting a regular marketing policy, promoting the product 

and the company in the

international European market (as of September 2024, the company's 

database contains 3000 potential buyers), and communicating with 150 

customers who have made a purchase at least once on a monthly basis, 

30 customers periodically purchase significant volumes of goods, and 8 

regular customers make purchases every month;

has four permanent mandated partner representatives with 

offices in France;

three exclusive agreements in three regions of France and non-

metropolitan France with a mandatory purchase of a certain volume of 

products in their region.

Let us present the scheme of replenishment of warehouses and trade 

used by the company today.
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Fig. 2 The scheme of replenishment of warehouses and trade that is used today

Work schedule 2020-2024

Production:
2-5 days

Product net time
3-4 days on the road

Delivery from 1 truck
Wholesale prices

Supply
from 1 pallet

Small wholesale prices

Delivery time:
1-3 days

Payment 100%
before loading 

into the delivery 
vehicle

Factors that hinder development:

1) Long order fulfillment period - sales do not increase.

2) Responsibility to the customer for delivery times, not free planning of A&P 

warehouses - sales do not increase.

3) Payment terms – 50% prepayment, 50% against factory documents – clients block 

purchase budgets for up to 2 weeks

4) Inability to form a production plan (spotty of orders).

5) Additional labor costs at all stages of delivery (transport data, accompanying 

documents, load report, GPS, customs clearance, etc.).

AANDP 
Headoffice

AANDP 
Factories

A&P warehouses
Small wholesale

Client 
warehouses

Delivery time: 7-10 working days

Truck MIX

STEP

STEP

STEP

STEP

Supply requests

STEP

Request processing: 1 day
Advance payment: 50% 2-3 
days
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1 STEP : A request for product delivery is received by the head office in 

Ukraine, and the request is processed within one day. Prepayment of the 

order is 50%, it arrives in 2-3 business days.

2 STEP : The company transfers the order to production, and the product 

is produced within 2-5 business days.

3 STEP : There are two ways to do this:

a MIX truck is formed and sent to a warehouse in France, with 

delivery time of 3-4 days; one truck goes directly to the warehouses 

to customers by pre-order, the full delivery time is 7-10 business 

days.

4 STEP : From the company's warehouses in France, small wholesale 

deliveries are made to customers' warehouses, with the price of goods 

being the same as for small wholesale and 100% payment in advance.

DISADVANTAGES:

the delivery time of goods is increasing - sales are not growing;

the company is dependent on customer orders and cannot plan its 

own warehouse utilization;

under the 50/50 payment terms, the second part of the payment is 

delayed, which may be delayed for two weeks;

inability to plan a production plan for a certain period;

high additional costs for labor, additional documents, GPS tracking, 

customs clearance, etc.

We will present a scheme for replenishing warehouses with goods and 

conducting trade in case of investment.
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Fig.  3  A scheme for replenishing warehouses and trading, which can be 

implemented after the investment is received

Improved delivery system after investment:
1) There are always at least 3 trucks (99 pallets) in stock at A&P warehouses in 

France for operational sales - increased sales.
2) Reduction of delivery time to the client, convenience of local logistics.
3) Convenient payment conditions.
4) The possibility of production planning based on the balance in warehouses
5) Reduction of labor costs and risks, instead of five stages of reporting - one
6) Removal of responsibility for delivery times directly from the factory to the 

consignee, possibility of preliminary quality control

Scheme of work 2025 +

The assortment of products 

is constantly available - four 

types of oil in five types of 

packaging, at least 99 pallets 

in each warehouse

Production:
2-5 days

Replenishment of the 
assortment in the 

quantity of the last sale

Delivery both from 
1 pallet and from

1 truck of 
sunflower oil from 

the warehouse

Payment 100%
before loading 

into the delivery 
vehicle

AANDP 
Headoffice

AANDP 
Factories

A&P warehouses
Small wholesale
and wholesale

Client 
warehouses

Delivery time: 1-3 working days

STEP

STEP

STEP

Supply requests

STEP

Delivery of an assortment of 
products to order

Delivery time: 7-10 working days

Wholesale and small 
wholesale prices

Request processing: 1 day

Request for stock 
replenishment

Sending a 
request to the 

warehouse



1 STEP: The full range of products is constantly available at the 

warehouses in France, including four types of oil in five types of packaging. 

At least 99 pallets at each warehouse.

2 STEP: Purchase request, processing 1 day, production 2-5 business days.

3 STEP: Replenishment of warehouses in France, in the assortment 

according to the conditions of the last sale, delivery time 7-10 working 

days.

4 STEP : Deliveries from 1 pallet to 1 truck are constantly in stock, at 

wholesale and small wholesale prices, to deliver the product to customers' 

warehouses in France.

ADVANTAGES:

in constant availability from 99 pallets, i.e. three trucks at each 

warehouse in France, to be able to sell quickly, this will increase sales;

reducing delivery times to customers, improving local logistics;

convenient payment terms;

the possibility of production planning, subject to stock balances;

reducing labor costs, simplifying the reporting system (one delivery 

report); reduction of the manufacturer's liability to the consignee for 

delivery time, the possibility of preliminary quality control and packaging 

quality before delivery to the customer.

.

As you can see, the new scheme of the company's work is optimized, it

allows to sell goods quickly, and to produce and deliver goods to

warehouses in France in a timely manner, while it has the funds to make

payments, the time to replenish goods to warehouses and the minimum

time to fulfill orders.
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3. DESCRIPTION OF THE BUSINESS, COMPANY

AANDP  EXPORT-IMPORT  LTD,  registered  in  2020  in  the  UK,  is  a  group  

of  specialized manufacturing and trading companies with representative 

offices in the UK, France, Estonia, and Ukraine.

Key team members of the company:

1. Mr. Andrii Ovcharenko - Executive Director, signatory, responsible for 

financial and strategic planning, key communications/planning and 

cooperation with manufacturers, responsible for key contracts and 

customer base in export deliveries, as well as for distribution of products 

to France. Crisis Manager.

https://www.linkedin.com/in/andrii-ovcharenko-99161a132/

2. Mr. Yurii Marusich - Head of Operations and Technical Affairs.   He is 

responsible for introductory documentation, organization of export stages.     

He works with carriers and forwarders, negotiates with contractors. 

Control and maintenance of warehouses.

3. Ms. Anzhelika Mishchenko is a specialist in international  integrated  

marketing communications.  Implementation of the regular monthly 

marketing policy of the company and TM AUTHENTIQUA.    Development 

and implementation of advertising campaigns.    Creation, launch, 

promotion of online sales on marketplaces in the EU.  Sales promotion. 

Support of loyalty programs for regular customers.

4. Ms. Oleksandra Kohut is a personnel manager in the sales 

department. Responsible for: sales and special projects; negotiations and 

company management; team building and corporate culture; social 

projects and PR.

5. Ms. Angelina Mishchenko - office manager, assistant to the head.

From 2017 to 2020, the company operated in Ukraine and supplied 

sunflower oil to France as an intermediary, commission agent, during this 

period 20 deliveries were made.
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KVEDs:

46330 - Wholesale of dairy products, eggs, edible oils and fats;

46390 - Non-specialized wholesale trade in food, beverages and tobacco

products;

46900 - Non-specialized wholesale trade;

73110 - Advertising agencies. 

2.         Importer in France: AANDP EXPORT-IMPORT LTD: SIREN: 949

025 753, VAT number:

FR07949025753, https://www.societe.com/societe/aandp-export-import-

ltd-949025753.html

3.         Estonie:  A&P  Sunny  Oil  for  WORLD  OÜ  (16720707),  VAT  

number  EE102608627,

https://ariregister.rik.ee/eng/company/16720707?active_tab=register

4.         Ukraine: A&P Communication LLC, Код ЗКПО 41537942,

https://youcontrol.com.ua/catalog/company_details/41537942/

The company produces sunflower oil in Ukraine, mainly under its own 

brand ТМ AUTHENTIQUA: 

https://euipo.europa.eu/eSearch/#details/trademarks/018712467

At the same time, the company fulfills orders for the production of private 

label, which it supplies to France, Belgium, French Guiana, Martinique, 

Reunion, Mayotte, Togo, Senegal, Benin, Congo, Spain (Las Palmas), 

Belgium, Greece, and Germany.   The largest exporter of sunflower oil is 

France. The company has been on the market for almost 5 years. Over the 

years, the company has achieved significant success in its production and 

trading activities.
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The business is registered in the following countries:

United  Kingdom: AANDP EXPORT-IMPORT  LTD, Company number

12772596, VAT

GB36172102146330, https://find-and-update.company-

information.service.gov.uk/company/12772596

https://www.societe.com/societe/aandp-export-import-ltd-949025753.html
https://ariregister.rik.ee/eng/company/16720707?active_tab=register
https://youcontrol.com.ua/catalog/company_details/41537942/
https://euipo.europa.eu/eSearch/%23details/trademarks/018712467
https://find-and-update.company-information.service.gov.uk/company/12772596
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Since 2022, the company has been supplying oil to ethnic markets. 

Today, the company leases 4 warehouses in France for small wholesale 

of sunflower oil.

In 2023, the company significantly expanded its range of packaged 

products to include 6 types of sunflower oil, which is packaged in 8 

types of packaging, as well as in bulk and flexitanks. For 2 years now, 

the product has been sold at retail prices starting from 1 pack/box. The 

company offers its products through the Amazon marketplace in 

France and Belgium. Delivery is made by land and sea.

A&P actively cooperates with local transportation companies in France 

to distribute its products from warehouses in 13 French regions, with 

sales starting from 1 pallet.



The company has the official trademark AUTHENTIQUA under which it 

exports sunflower oil from Ukraine.  This 100% natural refined, refined, 

frozen deodorized sunflower oil is produced according to the DSTU 4492 

standard, which meets EU requirements.  The company operates under a 

three-tier marketing plan and marketing budget, uses a loyalty program 

for regular customers and is expanding its sales network.

Last year, the company built and opened its own office in Kyiv, Ukraine.

A&P has a Certificate of Good Standing, which confirms its legal capacity 

and the absence of arrears in payments to the local budget.   Today, we 

work closely with our European colleagues, and French delegations visit 

the Kyiv office to resolve issues and share experiences.

The payment system for bulk orders is based on prepayment or payment 

upon arrival of the goods at the warehouse of the consignee.

The company has built an effective in-house social protection system for 

its employees, including a training program for export specialists, a full 

social package for all employees, and ongoing French language courses.

The company's turnover until 2022 was 150-200 thousand euros, in 2022 

the turnover was already more than 1,800,000 euros, in 2023, according 

to preliminary calculations, the turnover was 1,300,000 euros, a decrease 

due to a 2-fold drop in prices, although the number of oil supplies 

increased.

Today, the company is actively preparing for the autumn sunflower oil 

production season. This is being done by optimizing wholesale sales from 

warehouses in France, seeking investment to expand warehouses in other 

regions of France, reserving volumes at production sites, and ordering 

batches of private label labels for various types of packaging
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4. DESCRIPTION OF THE SERVICE AND PRODUCT

The main product offered for sale is sunflower oil, which is certified by 

European laboratories and is certified by SGS during inspection, DSTU 4492, 

ISO 22000 standards. The product is produced and exported under its own 

trademark TM AUTHENTIQUA, under which it exports sunflower oil from 

Ukraine. It is 100% natural refined deodorized frozen sunflower oil.

Fig. 4 Products. ТМ AUTHENTIQUA
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The oil is produced at five facilities located in Ukraine in safe zones where 

no active military operations are taking place:

UKROLIYA LLC, address of production facilities in Chernechiy Yar 

village, Poltava region, https://www.ukroliya.com/uk/ ;

Delta Wilmar Ukraine LLC, address of production facilities Yuzhne, 

Odesa region, https://www.deltawilmar.com/ ;

Agrotrans-2016 LLC, address of production facilities Yaroslav Mudryi

Street, Chernivtsi, https://opendatabot.ua/c/40529616 ;

PE “TRADING HOUSE ‘YANTALIA’, address of production facilities in 

Banyunyn village, Lviv region,  https://opendatabot.ua/c/38758835.

PJSC “Kyiv Margarine Factory”, address of production facilities: 3, 

Prospekt Nauky, Kyiv, https://olkom.ua/.
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For its part, A&P has close business relations, a positive history of 

cooperation and a credit of trust with these production sites.

Fig.  5  AUTHENTIQUA products are available on Amazon and in its own 

online store:

https://www.amazon.fr/stores/page/BA6614BE-DAA1-4C73-8DC0-

1E6189BA6ED5

https://aandp.fr/

https://www.amazon.fr/stores/page/BA6614BE-DAA1-4C73-8DC0-1E6189BA6ED5
https://aandp.fr/
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The main commercial offer includes the following items of sunflower 

oil in various types of packaging:

Refined and deodorized sunflower oil;

Refined deodorized sunflower oil with additives E900, E320, E321 

(for frying);

High oleic sunflower oil, refined and deodorized;

Refined deodorized high oleic sunflower oil with additives E900, 

E320, E321 (for frying) and other additives for professional frying;

Organic sunflower oil;

Organic high oleic sunflower oil.

The specification (technical data) of sunflower oil is available at this 

link:

https://www.grosfichiers.com/Uz9uXGhhjUb

Briefly about the main products:

1. Refined and deodorized sunflower oil.

This product undergoes several stages of purification in the production 

process, including silver filtration. The product does not contain 

insoluble impurities and has no pronounced odor. When fried, the 

purified oil does not smoke. Food in the pan with it does not burn, and 

ready-made dishes that have been heat-treated retain their natural 

taste and aroma. 

Refined sunflower oil is suitable not only for frying vegetables, 

mushrooms, fish, meat, but also for baking and winter preservation. 

Refined deodorized sunflower oil by AUTHENTIQUA TM is used to make 

excellent salad dressings and sauces for meat, fish, vegetable and 

mushroom dishes.

2. Refined deodorized sunflower oil with additives E900, E320, E321

(for frying). This oil is intended for professional cooking for all methods 

of frying products, it does not foam, does not smoke, does not taste 

bitter.   The oil has a high content of Omega-9, a unique frying formula, 

super oxidation resistance, increased number of frying cycles (up to 

50%), high smoke point (215°C), longer use period (up to 10-11 times).

https://www.grosfichiers.com/Uz9uXGhhjUb


3. High oleic refined deodorized sunflower oil with antimussant and 

acidity regulators (E-320, E- 321, E900).   

The product is made ultra-resistant to oxidation, which ensures a longer 

period of use and high quality of finished products. Due to this, you can 

safely use the oil 2 times longer than regular sunflower oil. The product is 

based on monounsaturated fatty acid Omega-9. The oil contains no trans 

fats.  Ideal for frying, grilling and WOK.  Contains at least 75% of healthy 

monounsaturated fatty acids Omega-9, contains Omega-6 and Omega-3. 

The organic method of oil purification allows preserving vitamin E in the 

composition. The oil is resistant to oxidation, it is not bitter, has a longer 

shelf life, is ideal for frying at high temperatures, preserves the natural 

taste of food during cooking, penetrates less into food when fried, the 

high point of smoke formation is 235°C: the oil does not burn, foam or 

smoke when fried. It can be used up to 14 times on average.

4. Organic cold-pressed sunflower oil is made from seeds that have not 

been roasted or otherwise processed. The product is obtained by 

mechanical pressing of organic sunflower seeds and subsequent 

purification of the oil with a membrane filter.  The value of this oil lies in 

the fact that it manages to preserve all the vitamins and minerals of 

sunflower seeds, it is a source of essential polyunsaturated fatty acid 

Omega-6, which our body cannot produce on its own, and a natural source 

of vitamin E, which helps protect cells from oxidative stress. The benefits 

of this oil are: no chemicals in the composition; regular consumption of 

this oil can reduce the level of “bad” cholesterol and increase the amount 

of “good” cholesterol; replacing all other types of oils with virgin helps to 

lose weight; improving the cardiovascular system, improving brain 

function, coping well with stress; improves blood circulation and skin 

quality; slows down the aging process.  The great advantage of extra virgin 

cold-pressed oil is the complete absence of trans fats formed during 

heating and strong oxidizing agents and carcinogens.
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Technical characteristics and specifications of the above types of sunflower oil 

can be found here: https://www.grosfichiers.com/Uz9uXGhhjUb  - technical 

characteristics

All types of sunflower oil include ISO 22000.

The product is always offered fresh.   The food nitration technology is 

constantly applied. The shelf life is 18-24 months from the date of 

manufacture. The goods are packed qualitatively and securely for 

transportation and handling.  If necessary, the product can be labeled in 

multiple languages. The country of origin is Ukraine.

The commercial offer consists of the following information: 

From 1 truck that can hold 27-33 pallets;

From 1 container 20-40 FCL 17,000 - 27,300 liters. 

Production/loading within 10 days.

Sale price for September 2024 (regular RSFO): DDP France - 1.11 

euros/liter;

FOB Standing price as of September 2024 - 1.07 EUR/l.

Delivery is also carried out on CIF/CFR terms - individual calculation -

depending on the sea freight - to the port of delivery of the customer-

consignee.  The company also delivers sunflower oil from the plant in Mix 

trucks (groupage cargo) - the minimum order is up to 1 truck, and delivery is 

free from 6 pallets.

The company offers two types of product delivery from a factory in Ukraine 

(wholesale): 

MIX truck (consolidated cargo) 33 pallets:

Any of the 6 types of sunflower oil in any of the 8 types of packaging at the 

customer's choice when ordering from 6 pallets (with transportation/customs 

clearance).

Delivery time to France is up to 3 weeks.

The estimated cost of 1 lot is from 4800 to 6700 euros (depending on the type 

of sunflower oil and the standard load on the pallet for transportation);
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Full truck - 27-33 pallets (up to 23 pallets - approximately 23,000 

liters):  Any mix of pallets of 6 types of sunflower oil in any of the 8 types 

of packaging at the customer's choice is allowed when ordering at least 

27-33 pallets (up to 23 pallets - 250 liters):Estimated lot value - from 

24500 to 36600 euros (depending on the type of sunflower oil and the 

standard load on pallets in transport, including transportation and 

customs clearance).

SALE from 1 pallet from a warehouse in France (small wholesale): 

Warehouses in France (warehouse addresses are listed on the company's 

official website):

Composition 1: 15 rue Gustave Eiffel, 95190 Goussainville, Building B3 

(Paris region);

Composition 2: 2 rue Jaqueline Auriol, 91 220 Plessis Pâté (Paris region); 

Composition 3: 25 bis Rue du Mollaret,  38070 Saint-Quentin-Fallavier

(Lyon region); Composition 4: 2 rue Voltaire 82000 Montauban (Toulouse 

region).

https://a-and-p.fr/les-entrepô ts/ - Links to warehouse locations and 

opening hours

Prices (wholesale and small wholesale - as of September 2024):

Refined deodorized sunflower oil in 1/2/5/10 liter bottles and 20 

liter canisters (regular RSFO) - from 1.08 euros per liter and from 1.12 

euros per liter;

Professional sunflower oil enriched with oleic acid and 

antioxidants for effective frying “EFFO/Olinalli/Authentiqua” - from 1.42 

euros/liter and from 1.48 euros/liter;

Ordinary RSFO + frying additives E900, E320, E321 - from 1.14 

euros/liter and from 1.16 euros/liter;

Refined deodorized sunflower oil, enriched with oleic acid (for 

HoReCa and food industry) - from 1390 euros/IBC 1000 liters & from 1430 

euros/IBC 1000 liters;

Organic sunflower oil (BIO certification EU and NOP) - from 1.59 

euros/liter DDP France (in a bottle), from 1490 euros/IBC 1000 liters DDP 

France.
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The main types of product packaging are presented at the links of TM 

AUTHENTIQUA online stores and in Fig. 6 below:

https://www.amazon.fr/stores/page/BA6614BE-DAA1-4C73-8DC0-

1E6189BA6ED5 https://aandp.fr/



5. COMPETITIVE ENVIRONMENT

The sunflower oil market size is estimated at USD 35.98 billion in 2024 and 

is expected to reach USD 48.26 billion by 2029, growing at a CAGR of 6.05% 

during the forecast period (2024-2029).

Ukraine is one of the largest producers of sunflower oil in the world, with 

annual production of 4.4 million tons.  Since the company practically 

exports its own sunflower oil to France, we will provide figures for 

sunflower oil consumption in France.

Every year, France consumes at least 800 thousand tons of edible vegetable 

oils. Sunflower oil accounts for 18% of all oils.

The sunflower oil market has been particularly affected by the COVID-19 

pandemic since 2020, leading to supply chain disruptions and a labor crisis 

in the sector. These difficulties have been exacerbated by the Russian-

Ukrainian conflict, which began in February 2022 and has had a significant 

impact on the market due to the major role of Ukraine and Russia in 

sunflower oil exports, leading to global shortages and higher prices. Due to 

the conflict, traditional markets have turned to other sources of supply, 

leading to the diversification of supply chains. Despite these difficulties, 

global demand for sunflower oil remains resilient, driven by growing 

consumer interest in healthy eating.

France, an important player and the leading European producer of 

sunflower oil, has felt the effects of changes in international trade flows 

and fluctuations in domestic prices. The French market has experienced 

changes in sunflower oil consumption, with a stable trend resulting in 

consumption of 425,000 tons in 2021. Prices for sunflower oil in France 

ranged from 2.5 to 12 euros per liter, depending on quality and brand.

The sunflower oil market in France has been shaped by various factors, 

including health concerns, national production capacity, and disruptions in 

global trade.

27



28

The main producers of sunflower oil in France:

Lesieur of the Avril Group: The main producer in the sunflower oil 

sector on the French market, the Avril Group is the leader with its Lesieur

brand.

Leclerc:  An affordable supplier, E.Leclerc is another major brand 

from a supermarket chain that offers private label sunflower oil that is 

used in French culinary practices. 

Puget and Cauvin: High purity and quality Puget is a brand known 

for the diversity of its range of oils, and Cauvin is produced on organically 

clean land.

Tramier: The choice of culinary connoisseurs - this brand Tramier

also has a certain share of the French sunflower oil market with products 

used by many French housewives.

Given the number of sunflower oil producers in France, its market still

needs to export this product. For many years, Ukraine has been one of the

main suppliers of sunflower oil to France.

Ukraine is the world's leading producer of sunflower oil, with an annual

output of 7 million tons. This is 10 times more than France, which produces

774,000 tons.

According to the updated estimates of APK-Inform Agency, in May

2023/24 MY Ukraine exported 714 thsd tonnes of sunflower oil (+14%

down from April), which was the highest monthly volume since January

2021.

In September-May of 2023/24 MY, the country exported a record 5.14 mln

tonnes of oil.

One of the main factors that contributed to the active export of the product

this season was the high demand for sunflower oil amid its competitive

price compared to other vegetable oils. In addition, the stable operation of

Ukrainian ports ensured almost uninterrupted shipment of the product.

Given the almost record pace of sunflower processing in the season-

2023/24 and lower oilseed harvest in 2023 compared to the pre-war levels,

the stocks of this crop as of early June are the lowest in many years,

according to our estimates.
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Thus, in June-August of 2023/24 MY, we expect the reduction of processing 

and, consequently, the supply of sunflower oil, not only from Ukraine, but 

also from the Black Sea region as a whole.

It should be noted that the EU countries remain the key market for 

Ukrainian products in the current season with a share of 60% (40% in the 

previous season). Oil exports to this destination increased by 81%. At the 

same time, Ukraine is the main supplier of sunflower oil to the EU with a 

share of 93% against 89% in the previous season (according to the European 

Commission). In recent years, Ukraine has produced 16.8 million tons of 

sunflower oil annually.  In 2021, Ukraine imported 118,000 tons of 

sunflower to France.

Sunflower oil, out of the total amount of oil imports, which amounted to 

159,000 tons.  In 2023, the export of sunflower oil to France amounted to 

200 thsd tonnes. In January-June 2024, the export of sunflower oil 

increased by 2 times compared to the same period of 2022, and by 1.3 

times in 2023. For ten months of 2023/24 MY, the export of sunflower oil 

increased by almost 1.2 times compared to the export of the corresponding 

period of 2022/23 MY. Thus, taking into account the volume of supplies of 

A&P Group, it can be stated that the volume of sunflower oil exports to 

France amounted to 1.5% in 2023. Moreover, this figure was much lower in 

2022.  This indicates that the company is successfully developing a network 

of potential buyers, among which there are already regular and a significant 

base of new ones who are ready to buy sunflower oil from the company. 

That is, subject to the receipt of the required amount of investment, the 

company's share in sunflower oil exports will increase from 1.5% to 5% 

annually.
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6. FINANCIAL PLAN

Let's present a preliminary calculation of the required investment amount 

to scale up an existing business. As mentioned above, the company needs 

the following investment amounts: Minimum investment amount: 150,000 

euros.

Maximum investment amount: EUR 1,200,000.

To calculate the expected level of income and expenses after receiving the 

investment, we will rely on the company's income and expenses for the last 

year of operation.

1. The total gross revenue amounted to EUR 1,901,681.63; 

2. Total gross costs - 1,630,000 euros;

3.  Margin per batch of goods - 3,200-3,400 euros;

4.  The cost of maintaining an office in Ukraine (office maintenance, staff 

salaries, service fees, utilities) is EUR 35,000;

5.  Current expenses in France (rent of 4 warehouses, marketing expenses, 

service fees) - 32,000 euros.

6.  Net profit amounted to EUR 204,681.63.

That is, approximately one warehouse yields EUR 51,170.41 per year.

With a maximum investment of EUR 1,200,000, the company will be able to

lease 3 more warehouses in France, which will allow it to expand the

geography of product supply and store at least 2 trucks of product in

warehouses. This will allow us to quickly provide wholesale and retail sales

in small batches.

The following are the planned sales of sunflower oil, based on the minimum

sales of oil from warehouses in France, which are planned for 2024/2025,

which is 2 batches of product per month to existing regular customers, as

well as sales in pallets - 0.5 batches of product and direct CIF/DDP

shipments from the plant for 2 batches of product.

The planned figures will be as follows:

1.   The total gross income is EUR 5,000,000;
2.   The total gross costs amounted to EUR 4,400,000;
3.   The margin of one batch of goods is 2,800-3,000 euros (a deliberate 
reduction in the cost of goods per year to be even more competitive (these 
conditions are calculated by the company));



Investment conditions

Investment amount 1 200 000

Interest rate 2,0%

Term, months. 36

Investment return schedule

The 

numb 

er of 

the 

month

Payments 

on 

investmen 

ts

The 

numbe 

r of

the 

month

Balance 

due on 

investment

Payment 

of 

interest

Payment 

of the 

principal 

amount

Final

amou 

nt

1 month (34 371,09) 1 1 200 000,00 2 000,00 33 333,33 35 333,33

2 month (34 371,09) 2 1 166 666,67 1 944,44 33 333,33 35 277,78

3 month (34 371,09) 3 1 133 333,33 1 888,89 33 333,33 35 222,22

4 month (34 371,09) 4 1 100 000,00 1 833,33 33 333,33 35 166,67

5 month (34 371,09) 5 1 066 666,67 1 777,78 33 333,33 35 111,11

6 month (34 371,09) 6 1 033 333,33 1 722,22 33 333,33 35 055,56

7 month (34 371,09) 7 1 000 000,00 1 666,67 33 333,33 35 000,00

8 month (34 371,09) 8 966 666,67 1 611,11 33 333,33 34 944,44

9 month (34 371,09) 9 933 333,33 1 555,56 33 333,33 34 888,89

10 month (34 371,09) 10 900 000,00 1 500,00 33 333,33 34 833,33
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4. The cost of maintaining the office in Ukraine (office maintenance, staff 

salaries, service fees, utilities) is EUR 48,000;

5. Expenses in France (rent of 7 warehouses, marketing expenses, payment 

for services) amounted to EUR 58,000.

6. Net profit amounted to EUR 494,000.

That is, the net income per month will be 494,000/12 = 41,167 euros.

The company plans to receive an investment of EUR 1,200,000 for a period 

of 36 months at 2% per annum. Below is the calculation of the return on 

investment over three years and the expected monthly amounts.  The 

return on investment scheme is calculated using the annuity method, which 

means that the monthly amount will be the same, which is convenient for 

both the investor and the company.
Table 2

Investment calculation and investment return schedule, euros



11 month (34 371,09) 11 866 666,67 1 444,44 33 333,33 34 777,78

12 month (34 371,09) 12 833 333,33 1 388,89 33 333,33 34 722,22

13 month (34 371,09) 13 800 000,00 1 333,33 33 333,33 34 666,67

14 month (34 371,09) 14 766 666,67 1 277,78 33 333,33 34 611,11

15 month (34 371,09) 15 733 333,33 1 222,22 33 333,33 34 555,56

16 month (4 371,09) 16 700 000,00 1 166,67 33 333,33 34 500,00

17 month (34 371,09) 17 666 666,67 1 111,11 33 333,33 34 444,44

18 month (34 371,09) 18 633 333,33 1 055,56 33 333,33 34 388,89

19 month (34 371,09) 19 600 000,00 1 000,00 33 333,33 34 333,33

20 month (34 371,09) 20 566 666,67 944,44 33 333,33 34 277,78

21 month (34 371,09) 21 533 333,33 888,89 33 333,33 34 222,22

22 month (34 371,09) 22 500 000,00 833,33 33 333,33 34 166,67

23 month (34 371,09) 23 466 666,67 777,78 33 333,33 34 111,11

24 month (34 371,09) 24 433 333,33 722,22 33 333,33 34 055,56

25 місяць (34 371,09) 25 400 000,00 666,67 33 333,33 34 000,00

26 month (34 371,09) 26 366 666,67 611,11 33 333,33 33 944,44

27 month (34 371,09) 27 333 333,33 555,56 33 333,33 33 888,89

28 month (34 371,09) 28 300 000,00 500,00 33 333,33 33 833,33

29 month (34 371,09) 29 266 666,67 444,44 33 333,33 33 777,78

30 month (34 371,09) 30 233 333,33 388,89 33 333,33 33 722,22

31 month (34 371,09) 31 200 000,00 333,33 33 333,33 33 666,67

32 month (34 371,09) 32 166 666,67 277,78 33 333,33 33 611,11

33 month (34 371,09) 33 133 333,33 222,22 33 333,33 33 555,56

34 month (34 371,09) 34 100 000,00 166,67 33 333,33 33 500,00

35 month (34 371,09) 35 66 666,67 111,11 33 333,33 33 444,44

36 month (34 371,09) 36 33 333,33 55,56 33 333,33 33 388,89

Total: (1 237 359,40) Total: 1 237 000,00
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Thus, the monthly return on investment is 34,371.4 euros.

The amount of net monthly income after the return on investment is 

6,795.6 euros (41,167 - 34,371.4).

Given that the calculation was made for the first year and the figures are 

taken as minimums for gross income and maximums for gross expenses, the 

amount of net income can vary from 41,000 to 51,000 euros per month.



150000

2021

1300000

1800000

5000000
1900000

6000000 7000000

2022 2023 2024 2025 2026 2027

Name 1 year 2 year 3 year

Annual gross revenue, euros 5 000 000 6 000 000 7 000 000

Annual gross expenses, euros 4 400 000 5 306 000 6 200 000

Annual net income, euros 600 000 694 000 800 000

Net income per month, euros 50 000 57 833 66 667
Annual return on investment 
with interest, euros

420 334 412 334 412 334

Net income remaining in the
company after return on 
investment, euros

179 666 281 666 387 666
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The company is confident in its capabilities and has a strong base of 

potential new customers who will become regular customers in the future, 

which indicates that it can generate higher gross margins at virtually the 

same gross costs.

Also, starting in the second year, the company will start raising product 

prices, which will provide an opportunity for gross margin growth.
Table 3

Forecast of the dynamics of the company's annual performance 
indicators for 3 years

The calculation shows that over the three planned years for which the 

company plans to receive investment, it will receive a net profit of EUR 

848,998 over three years. That is, in three years the company will be able to 

accumulate a significant amount of net profit and create opportunities for 

further business development on its own.

Fig. 7 Dynamics of changes and forecast of the company's gross income, euros



Table 4 shows that investing in 1 warehouse at 3% per annum is also 

profitable.

Period Payments 
on 
investme 
nts

Percentage 
s

Balance on 
the 
investmen t

Final amount

1 12 500,00 345,21 150 000,00 12 845,21

2 12 500,00 316,44 137 500,00 12 816,44

3 12 500,00 287,67 125 000,00 12 787,67

4 12 500,00 258,90 112 500,00 12 758,90

5 12 500,00 230,14 100 000,00 12 730,14

6 12 500,00 201,37 87 500,00 12 701,37

7 12 500,00 172,60 75 000,00 12 672,60

8 12 500,00 143,84 62 500,00 12 643,84

9 12 500,00 115,07 50 000,00 12 615,07

10 12 500,00 86,30 37 500,00 12 586,30

11 12 500,00 57,53 25 000,00 12 557,53

12 12 500,00 28,77 12 500,00 12 528,77

Total: 152 243,84
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Figure 7 shows that the company made a powerful breakthrough in 2022,

increasing its revenue by almost 10 times. This was made possible by

a well-coordinated team and the right leadership, a quality product,

competitive pricing, and the creation of strong, long-term relationships

with partners in France.

Let's present a separate calculation of the investment in one warehouse.

The amount of investment in one warehouse is 150000 euros. Here is the

calculation of the investment plan and the return schedule, under the

conditions of one year of investment at 3% per annum.

Table 4

Investment calculation and investment return schedule for a period of 1 year



CFt is the net cash flow of month t;

r is the discount rate or return that can be earned on an alternative 

investment. Table 5 shows the calculation of the net present value at 2% 

discount.
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7. PROJECT EFFICIENCY

Assessment of the performance of a company that plans to receive 

investment from European investors to expand its sunflower oil 

production and sales business. The ability of the business to generate 

profit is assessed in accordance with international practice by a group of 

indicators, among which the main ones are the following: net present 

value of the project (NPV), internal rate of return (IRR), profitability index 

(PI), and project payback period (PP). The company plans to receive an 

investment at 2% per annum for a period of three years, according to the 

terms of such investment and planned profit, the obtained indicators 

indicate that the project is effective.

This business project assesses the overall efficiency of investing in the 

project (commercial efficiency), taking into account that the source of 

funding is investments from legal entities or individuals.   The time factor is 

taken into account by discounting the added cash flows at a discount rate 

of 2%.   The calculation of the financial plan shows that if the necessary 

funds are received in a timely manner and the work on this project is 

organized in accordance with the calculations of investments, they will pay 

off during the implementation period of the planned project, which is 

aimed at scaling.   The proposed project ensures the achievement of high 

economic performance. The implementation of this project will create an 

effective operating business for many years.

Net present value (NPV). The net present value indicator, which 

represents the absolute amount of income from the project, taking into 

account the expected change in the value of money. A prerequisite for 

project implementation is a non-negative NPV value.



Table 5

Net present value of the project

Taking into account the indicators presented in Table 5, it can be seen that

the net discounted income, provided that the investment is received for

three years, with constant costs and expected income, makes it possible to

obtain a positive net discounted income. The indicator is real, which

indicates the effectiveness of the investment project.

Internal rate of return (IRR). A project is considered acceptable if the

calculated IRR is not lower than the established rate of return

(profitability), which is determined by the company's investment policy.

CFt is the net cash flow of month t;

r is the discount rate or return that can be earned on an alternative 

investment.

Table 6

Internal rate of return

Period 
(year), 

T

Initial 
costs, IC

Cash
income

Cash 
income

Cash flow, 
CF

Discounted 
cash flow

Discounted 
income on a 
cumulative 

basis

0 1200000

1 5000000 4400000 600000 588235,29 588235,29

2 6000000 5306000 694000 667051,13 1255286,43

3 7000000 6200000 800000 753857,87 2009144,30

NPV= 809144,30

ЧПС= 809144,30

Period 
(month), 

T

Initial 
costs, IC

Cash income Cash costs Cash flow, CF

0 1200000 -1200000,00

1 5000000,00 4400000,00 600000,00

2 6000000,00 5306000,00 694000,00

3 7000000,00 6200000,00 800000,00

IRR 32%
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The indicator corresponds to the defined rate of return, which is 

determined by the investment policy and therefore confirms the 

effectiveness of the investment project and its low risk.

Yield index PI.    The profitability index demonstrates the relative value of 

the project's profitability.  In this project, the ROI is calculated as the ratio 

of the net present value to the amount of investment.   In this calculation, 

projects with a profitability index greater than zero are considered 

effective.

Table 7

Project profitability index

In this project, the profitability index is above zero, so the project is acceptable.

Payback period of the project РР.   The payback period of the project shows how long 

it will take to fully recover the funds, namely the investment, which will finance the 

project. The algorithm for calculating the payback period (PP) depends on the 

uniformity of the distribution of projected investment income.

If the income is gradually distributed over the years, the payback period is calculated by 

dividing the one-time costs by the amount of income generated by them. If you get a 

fractional number, it is rounded up to the nearest whole number. The payback period 

of the project is 3 years, 2% per annum.

So, based on the calculations, we can say that the project is effective, since all 

indicators are above the standard rates.

Taking into account the calculations, the company will be able to return the investment 

and the planned interest to investors, as well as ensure its development and income.

Now let's present the effectiveness of the project if we invest in 1 warehouse in the 

amount of 150000 euros.

The calculation is carried out for three years, since it is impossible to show efficiency in 

one year.

Period
(year),
T

Initial 
costs, IC

Cash income Cash 
costs

Cash flow,CF

0 1200000

1 5000000,00 4400000,00 600000,00

2 6000000,00 5306000,00 694000,00

3 7000000,00 6200000,00 800000,00

NPV= 809144,3
0

PI= 67%
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Table 8

Net discounted income on the project if you invest in 1 warehouse

As you can see from the calculation, the project is also profitable, as the 

net present value is 96099.99 euros.

Table 9

Internal rate of return if investing in 1 warehouse

The internal rate of return of 30% also indicates profitability.

Table 10

Project yield index if investing in 1 warehouse

All the presented indicators indicate a sufficient margin to return the 

investment with interest.

Period
(year),
T

Initial 
costs, IC

Cash
income

Cash 
costs

Cash flow, 
CF

Discounted 
cash flow

Discounted 
income on a 
cumulative 

basis
0 150000

1 625000,00 550000,00 75000,00 72815,53 72815,53

2 750000,00 663250,00 86750,00 81770,20 154585,73

3 875000,00 775000,00 100000,00 91514,17 246099,90

NPV= 96099,90

CPС= 96099,90

Period 
(year), T

Initial 
costs, IC

Cash income
Cash 
costs

Cash flow, CF

0 150000 -150000,00

1 625000,00 550000,00 75000,00

2 750000,00 663250,00 86750,00

3 875000,00 775000,00 100000,00

IRR 30%

Period 
(year), 

T

Initial 
costs, IC

Cash income
Cash 
costs

Cash flow, 
CF

0 150000

1 625000,00 550000,00 75000,00

2 750000,00 663250,00 86750,00

3 875000,00 775000,00 100000,00

NPV= 96099,9
0

PI= 64%
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Type of risk Probability 
of 
occurrenc
e

Critical
for the
project

Events.

Decrease in 
product quality

1 4 It is practically impossible, since Ukraine is
the main producer of high-quality oil, it is
produced on modern equipment

Insufficien 
t amount 
of raw 
materials

2 4 Low level of possibility of occurrence, as there 
is enough land in Ukraine to grow sunflower,
and it is an annual plant, subject to the
seizure of territories. In addition, rising
temperatures in the regions make it possible
to grow sunflower almost throughout Ukraine

Insufficient 
qualificatio 
n of 
employees

1 1 Such a risk has a very low threshold, as
the company has been staf fed
exclusive ly by professionals for more
than 3 years, it is a powerful team of like-
minded people, and each e mploy e e does
their job w el l . A r e as of responsibility
are clearly divided. Operational and
strategic planning and reporting are carried
out regularly. The main full-time team of
the export office has an infrastructure of
freelance specialists for effective delegation
to complete tasks on time.

Decrease in 
sunflower oil 
consumption 
in Europe

2 3 The company is constantly expanding its
sales geography, so there are still many
countries that
c o n s u m e s u n f l o w e r o i l a n d a r e a l r e a
d y constantly contacting us with the
intention of regular purchases and
cooperation in general.
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8. PROJECT RISKS AND GUARANTEES

All project risks are divided into external and internal.Internal risks are those 

that arise in the company's internal environment.External risks usually include 

economic, political, demographic, social, and other risks.

The project takes into account the main risks that may arise during its 

implementation. They can be caused by both internal and external factors. 

Risks, their assessment, and mitigation measures are summarized in Table 11.  

Risks are assessed on a five-point scale, where 1 is the lowest value.Table. 11

Table 11

Potential risks and measures to neutralize them



Political crisis 
in Europe and 
Ukraine, 
changes in 
economic 
development

2 2 S u n f l o w e r o i l i s a f o o d p r o d u c t a n d
i t s consumption cannot be completely
banned. Therefore, a certain amount of the
product will definitely be imported into the EU

Problem
s with 
logistics

2 2 The company always has various
trucking companies in stock that can
deliver goods a b r o a d t o E u r o p e i n a t
i m e l y m a n n e r . Currently, transportation
companies compete with each other for the
right to cooperate with A&P.

Problems 
with 
border 
crossing in 
Ukraine

3 4 Ukraine has borders with several countries,
and all borders cannot be closed at 
once, so i f necessary, changes will be 
made in a timely manner to cross borders
where there are no problems. The 
company constantly monitors the state of the
checkpoints and takes this into account 
when announcing del ivery t imes, 
allowing its recipients to easily plan
deliveries and their warehouse in advance.

Destruction 
of energy 
infrastructure 
in Ukraine 
due to the 
war

3 4 T h e f a c t o r i e s w h e r e t h e p r o d u c t
i s manufactured have additional power
sources and work in several shifts if
necessary. The investment will also allow
the company to build up reserves in its
warehouses, which will help avoid sales
interruptions.

Decrease in 
sunflower 
acreage in 
Ukraine due 
to the seizure 
of southern 
and eastern 
territories

3 1 Ukr a in e h as suf f i c i e nt a r e as f or sow i
ng sunflower, and climate change (warming) 
makes it possible to grow sunflower in almost
all areas of Ukraine

Oil price 
fluctuation
s

2 1 The company anticipated this risk and now 
has a fairly competitive price for the product

Emergence 
of new 
competitor
s

3 1 Customers who already buy oi l f rom
the company trust it and are satisfied with
the price of the product, so it is unlikely
that regular customers will switch to other
unfamiliar sellers.
T h e  c o m p a n y  a l s o  h a s  E u r o p e a n  a
n d international quality certificates and a high 
level of trust
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There are also several other risks, such as the low percentage and 

unpopularity of documentary banking settlements between European 

buyers and suppliers in Ukraine.

However, given the company's experience and operations in the EU for 

more than five years, and the constant growth of the customer base, all 

this indicates a high level of trust, both in Ukraine and in Europe.

The constant principle of servicing consignees, full transparency of the 

process of each delivery

- from providing carrier data to visual, in some cases even online, reporting 

at all stages, from production/loading of goods into transport to customs 

clearance/unloading of goods at the consignee's warehouse.Most risks are 

reduced and become irrelevant.
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9. CONCLUSIONS
Thus, taking into account the information provided and the calculations 
made, the following can be stated:
The  company  has  been  running  a  successful  and  profitable  
business  for  five  years,  as evidenced by the official reports for the last 
years.
During this period, a business scheme has been developed and 
implemented, which is quite simple and well established.  If the 
company receives the required amount of investment, it will be able to 
further simplify the business process scheme. This will allow the 
company to generate stable income for many years, subject only to 
simple geographical scaling.Over the years  of  active  operation,  the  
company  has  developed  its  own  brand  under  which  it produces and 
sells a high-quality  product - sunflower oil of  various types in  Europe, 
in particular, in France.
The product has a high quality standard and relevant international 
certificates. The brand is trusted and known by many customers in 
France.
This is evidenced by a significant loyalty base of dozens of customers. 
The company's communication policy is also at a high level, as 
evidenced by the database of potential new customers, which contains 
thousands of contacts. The company offers different product sales 
volumes and different types of packaging, which makes it possible to 
satisfy different customers, from wholesale buyers who buy by truck to 
small wholesale from one pallet. The company has its own marketplaces 
on Amazon in European countries, as well as its own marketplace and 
website.
The organizational structure of the company is built on high 
management and the level of trust of all team members, which creates 
conditions for effective productivity.The company has no problems with 
the laws in the countries where it operates, it submits reports on time 
and pays the calculated amounts of taxes and fees.
The proposed new business process scheme shows a real and balanced 
form of activity that can lead the company in a short time.

A&P LLC is a reliable partner that adheres to the established legal 
norms and is rapidly developing in the production and sale of 
sunflower oil.
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Link to the site where 
A&P products are 
available

Screenshot of the site To tal numbe r o f
w e bs i t e v i s i to rs
per year.

https://auth.forie.com/ 28 000 000

https://www.europages.fr/A
P-
EXPORTIMPORT/000000054
131 91-750017001.html

32 000 000

https://adridal.com/ad/livrais
on
-dhuile-de-tournesol/

670 000

APPENDIXES

I A&P's presence in the Internet 

https://a-and-p.fr/ https://aandp.fr/
https://www.amazon.fr/stores/AUTHENTIQUA/page/BA6614BE-DAA1-4C73-
8DC0- 1E6189BA6ED5?ref_=ast_bln
https://www.linkedin.com/company/aand-pexport-
import/?viewAsMember=true https://www.facebook.com/people/AANDP-
Export-Import-LTD/100089649244586/
https://www.youtube.com/watch?v=aLNPw2tvjjQ
https://www.pappers.fr/entreprise/aandp-export-import-ltd-
949025753
https://euipo.europa.eu/eSearch/#details/trademarks/018712467
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https://auth.forie.com/
https://www.europages.fr/AP-EXPORTIMPORT/00000005413191-750017001.html
https://www.europages.fr/AP-EXPORTIMPORT/00000005413191-750017001.html
https://www.europages.fr/AP-EXPORTIMPORT/00000005413191-750017001.html
https://adridal.com/ad/livraison-dhuile-de-tournesol/
https://adridal.com/ad/livraison-dhuile-de-tournesol/
https://a-and-p.fr/
https://aandp.fr/
https://www.amazon.fr/stores/AUTHENTIQUA/page/BA6614BE-DAA1-4C73-8DC0-1E6189BA6ED5?ref_=ast_bln
https://www.amazon.fr/stores/AUTHENTIQUA/page/BA6614BE-DAA1-4C73-8DC0-1E6189BA6ED5?ref_=ast_bln
https://www.linkedin.com/company/aand-pexport-import/?viewAsMember=true
https://www.facebook.com/people/AANDP-Export-Import-LTD/100089649244586/
https://www.youtube.com/watch?v=aLNPw2tvjjQ
https://www.pappers.fr/entreprise/aandp-export-import-ltd-949025753
https://euipo.europa.eu/eSearch/%23details/trademarks/018712467


https://www.espaceagro.co
m/
membres/esvoir.asp?id=653
884

20 000 000

https://mytradezone.com/p
rod ucts/aandp%20export-
import/4820077084125

14 000 000

https://world-business-
zone.com/listing/livraison-
reguliere-dhuile-de-
tournesol-a- partir-de-1-
camion-1- conteneur-1-
palette/

900 000

https://www.eworldtrade.co
m/
pd/andriiovcarenkocompany
/liv raison-reguliere-dhuile-
de/1515749/

28 000 000

https://www.exporthub.com
/pr oduct/huile-de-
tournesol- raffine-
desodorise-en- bouteilles-
pet-de-1-litre-
24482969.html

25 000 000

https://www.stocklots24.fr/
106 39336

18 000 000

Total number of visitors to all sites per year who can see the sale
offer A&P

166 570 000

44

https://www.espaceagro.com/membres/esvoir.asp?id=653884
https://www.espaceagro.com/membres/esvoir.asp?id=653884
https://mytradezone.com/products/aandp%20export-import/4820077084125
https://mytradezone.com/products/aandp%20export-import/4820077084125
https://mytradezone.com/products/aandp%20export-import/4820077084125
https://world-business-zone.com/listing/livraison-reguliere-dhuile-de-tournesol-a-partir-de-1-camion-1-conteneur-1-palette/
https://world-business-zone.com/listing/livraison-reguliere-dhuile-de-tournesol-a-partir-de-1-camion-1-conteneur-1-palette/
https://world-business-zone.com/listing/livraison-reguliere-dhuile-de-tournesol-a-partir-de-1-camion-1-conteneur-1-palette/
https://world-business-zone.com/listing/livraison-reguliere-dhuile-de-tournesol-a-partir-de-1-camion-1-conteneur-1-palette/
https://world-business-zone.com/listing/livraison-reguliere-dhuile-de-tournesol-a-partir-de-1-camion-1-conteneur-1-palette/
https://www.eworldtrade.com/pd/andriiovcarenkocompany/livraison-reguliere-dhuile-de/1515749/
https://www.eworldtrade.com/pd/andriiovcarenkocompany/livraison-reguliere-dhuile-de/1515749/
https://www.eworldtrade.com/pd/andriiovcarenkocompany/livraison-reguliere-dhuile-de/1515749/
https://www.eworldtrade.com/pd/andriiovcarenkocompany/livraison-reguliere-dhuile-de/1515749/
https://www.exporthub.com/product/huile-de-tournesol-raffine-desodorise-en-bouteilles-pet-de-1-litre-24482969.html
https://www.exporthub.com/product/huile-de-tournesol-raffine-desodorise-en-bouteilles-pet-de-1-litre-24482969.html
https://www.exporthub.com/product/huile-de-tournesol-raffine-desodorise-en-bouteilles-pet-de-1-litre-24482969.html
https://www.exporthub.com/product/huile-de-tournesol-raffine-desodorise-en-bouteilles-pet-de-1-litre-24482969.html
https://www.exporthub.com/product/huile-de-tournesol-raffine-desodorise-en-bouteilles-pet-de-1-litre-24482969.html
https://www.stocklots24.fr/10639336
https://www.stocklots24.fr/10639336


LinkedIn

The AANDP EXPORT-IMPORT LTD page as of 09.09.2024 has an average of 90,000 
views per month and 1700 followers who see the ad, which is posted regularly for a 
narrow circle of professionals.
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FACEBOOK

The AANDP EXPORT-IMPORT LTD page as of 09.09.2024 has an average of 3,000 views 
per month and an audience of 40,000 who see the ad, which is posted regularly, for a 
range of professionals.
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Documents
which confirm the presence and activity 

of the A&P group of companies in the 
wholesale sale of sunflower oil on the 

sales markets, as well as statutory 
documents and financial statements 

(selectively for clarity)
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Contacts

Email: andrii@aandp.fr

Téléphone +380932708072

Viber, WhatSapp +380638091908

Skype: exportfrance_ua

Sunny oil for world!!!


